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What is Instruction?

» The arrangement of information and
environment to facilitate learning
Media, Messages and — Plase———
Methods —Methods
— Media
— Equipment
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What is Learning?

* The development of new knowledge, skills,
or attitudes.

— Takes place all the time

— Takes place in response to instructional
efforts

Media, Messages and Methods

* Media

— Channel of Communication
— Carrier of Messages

Media, Message and Methods

* Messages
— Subject Matter Content
— Direction to the Learners
— Questions about the Content
— Feedback of Responses

Media, Message and Methods

* Methods
— Presentation
— Demonstration
— Discussion
— Drill-and-Practice
— Tutorial

Media, Message and Methods

* Methods
— Cooperative Learning
— Games
— Simulation
— Discovery
— Problem Solving

Media, Message and Methods

Media Message

Method
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The Shannon-Weaver
Communication Model

Communication Model i
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Communication Model . ,
To reduce Noise: Instructor’s Role
* Encode / Decode Information + External  Internal
— Sunlight from windows — Language
* Encode — Room Temperature _ Homesick
— Verbal " openciose dors - Hunger
— Graphics @ — Chattering — Sleepiness
_Text — Construction Site - Worry
* Decode

Schramm’s Adaptation of the
Shannon-Weaver Model

A Transaction Model of
Communication

o —~

) . S
y Field of Experience / \Field of Experience

\ ‘Sender‘Encoder}—{—% Signal HDecoder‘Receiver‘ /J

Interpreter Interpreter

<

~_|

Noise
Feedback +———

MTEC, Okinawa International Centre



