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Communication Theory

Ａ：Action（行動）
Motor Skill
行動段階

Ｍ：Memory（記憶）

Ｄ：Desire（欲求）

Ｉ：Interest（興味、関心）

Affective
感情段階

Ａ：Attention（注意）
Cognitive
認知段階

ＡＩＤＭＡ

AIDMA Theory for sales promotion (E.S.Luis, 1898)

Advertisement

Ｉ：Interest 興味・関心Ｉ：Interest 興味・関心Ｉ：Interest 興味・関心

Ｓ：Satisfaction 満足Ａ：Action 行動

Ａ：Action 行動Ｃ：Conviction 確信Ａ：Action 行動

Ｄ：Desire 欲求Ｄ：Desire 欲求Ｄ：Desire 欲求

Ａ：Attention 注意Ａ：Attention 注意Ａ：Attention 注意

ＡＩＤＡＳＡＩＤＣＡＡＩＤＡ

Advertisement 5 Ws of Communication Design

• Who says :Information Source
• What :Contents
• Through Which media :Media/Methods
• To Whom :Target Audience
• With What effect :Intended Effects
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PLAN

企画・立案

Media Development

教材開発

PLAN

企画・立案

DO

制作・実施

Media Development

教材開発

PLAN

企画・立案

DO

制作・実施

SEE

評価・改訂

Media Development

教材開発

SPECIAL EVENTS FOLK MEDIA

PRINT

VIDEO

ADVOCACY
T  V

MUSIC

RADIO

PUBLIC RELATIONS

INTER PERSONAL
COMMUNICATIONS

-Calendars
-Posters
-Press
-Releases
-Flip Chart
-Pamphlets
-Car Stickers
-Badges
-Bill boards
-T/Shirts
-Caps
etc

-Educational Program
-Instructional Program 
-Promotional Program
-Motivational Program
-etc

-Drama
-Performance Shows
-Poetry
-etc

-MCH/FP Days
-AIDS Day 
-special Day
-May Day
-Xmas
-etc

-Counseling 
-Home Visit
-etc

-Exhibitions
-Bus Adverts
-Campaign
-etc

Media Approach Model

Integration of Media

-Talk Shows
-Telephone counseling

-Charity Concert
-CM Songs
-etc

-Talk Shows
-Spot  Program
-Documentary
-Panel Discussion
-News
-Public Relations
-etc

-Briefing to UN
-Briefing to Donor

DIGITAL MEDIA
-PC
-INTERNET

Media, Messages and 
Methods

What is Instruction?

• The arrangement of information and 
environment to facilitate learning
– Place
– Methods
– Media
– Equipment
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What is Learning?

• The development of new knowledge, skills, 
or attitudes.
– Takes place all the time
– Takes place in response to instructional 

efforts

Media, Messages and Methods

• Media
– Channel of Communication
– Carrier of Messages

Media, Message and Methods

• Messages
– Subject Matter Content
– Direction to the Learners
– Questions about the Content
– Feedback of Responses

Media, Message and Methods

• Methods
– Presentation
– Demonstration
– Discussion
– Drill-and-Practice
– Tutorial 

Media, Message and Methods

• Methods
– Cooperative Learning
– Games
– Simulation
– Discovery
– Problem Solving 

Media, Message and Methods

Instructor Media Message Learner

Method
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Communication Model

The Shannon-Weaver 
Communication Model

Destinat’nInfo.
Source Transmitter Signal Receiver

Noise Source

Communication Model

• Encode / Decode Information
• Encode

– Verbal
– Graphics
– Text

• Decode

Noise
To reduce Noise: Instructor’s Role

• External
– Sunlight from windows
– Room Temperature
– Computer’s Fan 
– Open/Close doors
– Chattering
– Construction Site

• Internal
– Language
– Homesick
– Hunger
– Sleepiness
– Worry

Schramm’s Adaptation of the 
Shannon-Weaver Model

Decoder Receiver

Noise

Sender Encoder Signal

Feedback

Field of Experience Field of Experience

A Transaction Model of 
Communication

Interpreter
Receiver

Sender
Interpreter
Receiver

Sender


